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TRAVELMARKETING CHALLENGE

DAY 5
COMMUNICATE YOUR SERVICE
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ISNOT ABOUT YOU

When you think of writing an About Page
or an About Paragraph, most people
shudder.

The biggest fears are usually these...

You don't like talking about how good
you are. It feels boastful.

You are new and don’t have a lot of
experience yet, so it feels wrong.

You are uncomfortable with your
writing skills.

You are a perfectionist and take 400
stabs at it before you're still not happy.




What if that page/paragraph was the one thing that your audience
needed to read to feel confident and reach out to you?

What if all you had to do was write down what exactly you
could do for them, that would help them?

What if you didn’t have to convince them of anything or sell
them a thing?

What if you answered the burning question they had, “is this
travel advisor the right person for me?”



There is no minimum word count. If you can sum up what you can
do for your clients in 25 words that’s just fine.

There is a maximum word count... and that’s about 250 words.
You're looking to make it super simple for your audience to
stay focused and interested.

Commas as not your friend. If you need a comma, you're
waffling. Use periods.

Stay away from marketing buzz words. If you wouldn’t use
those words talking to your best friend in a casual
conversation, don’t use them to your audience.




If your audience or you don’t use them in regular
conversation and you use them in marketing, the whole vibe
becomes rehearsed and can feel fake.

* Experiential

* Out of the box

* Off the beaten path/trail
* Heart-centered

» Passionate about...

* llovetravel...

* Niche

*  Wanderlust

« Journey...




At <insert your business name>, we know that planning
<insert your niche/products> can be <insert two of the
feelings they have when they don’t work with you>.

Researching and booking everything from <insert your key
services> can easily go <insert the outcome of what might
happen if they DIY>, causing your vacation to be full of
<insert more negative feelings>.

It shouldn’t be that way. When we plan vacations for our
clients, they feel <insert positive feelings here>. Our white
glove one-time professional planning fee includes <list out

your services>, allowing you to sit back and relax while we %-L 1 : £ g * (’:% @@
put together a vacation that is exactly what you want. 9 @ & 097 M@@@@n
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CHALLENGE TASK

Write your About Paragraph/Page
And send it to me! | really want to read it!

Subject line: DAY 5 CHALLENGE TASK COMPLETE - YOUR NAME



IMAGINE HAVING SANDRA AS YOUR TRAVEL BUSINESS
GROWTH GUIDE. JOIN THE WAITLIST NOW.

WWW.TRAVELMARKETINGREVOLUTION.COM

o

A, ﬁ) L !
J@ , l =2 p— .



